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(Introduction to Communication Arts)
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Fundamental concepts of communication and
mass communication; communication purposes and forms,
communication process and components; social factors
affecting communication components; communication

technology and media effects on audiences
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(Speech Communication)
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Principles significance, components and forms of
speech communication; speech preparation; public speaking
of different forms: storytelling, persuasion, interview,
meeting, discussion and debate; practice of analysis,

critique and evaluation
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Basic vocabulary; everyday dialogues on various
topics: shopping, food, sports, and entertainment; reading of
short messages: signs, announcements, product labels
No credits earned, 80% attendance required. Performance

appraisal using S and U
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(Communication Theory)
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Formation, social context and development of
communication theories; concepts and approaches of
Schools of Thought; theories; theory application to social

phenomena
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(Mass Media and Society)
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Relationship between mass media and society;
roles, influences and impacts of society and mass media on
individuals, groups, social institutions and society; mass
media functions and responsibility; analysis of factors and
conditions of socio - economics, politics and culture on

mass media professional practice; media regulations
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(Introduction to Public Relations and Advertising)
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Definition, significance and roles of public
relations and advertising; public relations and advertising
process; target groups; tool selection for public relations
and advertising; public relations and copy writing; code of

conduct and ethics
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Listening and speaking skills; listening for main
ideas and details in mass media: news, conversations, and

advertising messages; speaking to express opinions;

vocabulary in mass communication
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(Introduction to News Writing and Reporting)
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Principles of news writing and reporting of
different forms; news value assessment; news reporting
process; news analysis and critique; news finding
techniques; interviews; access to news sources; relation
between news stories and photographs; practice of news

writing and reporting under code of conduct and ethics
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(Photography for Mass Communication)
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Photographic principles and techniques; functions
of single lens reflex camera and equipment; photographic
methodology: applications in mass communication
purposes; photographic assessment; code of conduct and

ethics
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(Introduction to Radio Program Production)
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Principles of radio program production and
broadcasting in universal and folk forms; techniques of
announcer and moderator; forms and components of radio
scripts; production of different radio programs: news,

documentary, magazine, talk, music and spots
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(Journalistic Writing)
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Principles and techniques of journalistic writing;
practice of writing in different forms: news scoop,
documentary, interview and article; analysis and critique of

journalistic writing; code of conduct and ethics
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(Principles of Integrated Marketing Communication)
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Concepts, principles and significance of
marketing and  integrated marketing communication;
market segment; marketing mix; consumer behaviors,
marketing strategies; situation analysis; strategic planning;
tools of integrated marketing communication: advertising,
public relations, sales promotion, and direct marketing;
mass media and community network; integrated marketing

communication application to society
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(Social Marketing)
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Concepts, principles and significance of social
marketing; analysis of social situations for planning; social
marketing strategy and tools; roles of business and social
responsibility; characteristics and behaviors of consumers

with social consciousness
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(Communication Psychology and Consumer Behavior)
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Concepts and theories of communication
psychology and consumer behavior; analysis of consumer
behavior; factors affecting consumption; strategies for

communication and consumer persuasion
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Information technology; computer and basic
computer networks; information system design and
management; use of applied programs; Internet

communication
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(Public Awareness of Science)
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Knowledge, attitudes and factors affecting public
awareness of science; perceptions and exchange of
scientific views in social context; mass media roles in
agenda setting and science communication; situation
analysis and dissemination of information on science,
technology and environment affecting public and society

under code of conduct and ethics
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(Computer Graphics for Communication)
@ a a s
NanNNIFUASINAUANITIDONUUUADUNIUADT
A A | a ] = P

As1neNISHARTD INANANS 1EN N & peAdsenoy
ﬁaﬂ LAZAIONYS miaammmmzmﬂ%}um

Principles and techniques of computer graphic
design for media production; use of techniques for image,
color, composition and typography; lighting design and

application
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Principles and techniques of writing in science
and technology; practice of writing in science and
technology in different forms: article, scoop, documentary,

interview, analysis and critique; code of conduct and ethics
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Theories of persuasive communication; roles and
influences of communication in formation and change of
attitudes and behaviors; analysis of target groups;

persuasive communication strategy
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(Image Management)
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Concepts and significance of images; factors

affecting desirable images; personality development; use of

body language; communicative strategy for image building;

communication process and skills for image presentation
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Aesthetics; elements of art: composition and
form; color application and psychology; feelings and
moods; photographic composition; analysis and critique;
presentation techniques; photographic intention and

objectives
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Concepts of public communication through online
media; information management; news online editing;
production process; practice of online journalism; related

laws and ethics
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Concepts of performance communication;
performance in universal and folk forms; script writing;
casting; props and stage design; make-up and costume;

performance space; rehearsal and practice
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Everyday expressions and slang; practice of
listening to mass media in different forms: advertising,
films and songs; journal and short message writing
No credits earned, 80% attendance required. Performance

appraisal using S and U
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(Laws and Ethics of Mass Communication)
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Concepts of rights, freedom, responsibility,
morals and ethics of mass communication; laws related to
print and electronic media; invasion of privacy; copyright

and consumer protection laws
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Concepts and principles of communication
research; research types for different purposes: media
production, audience, programs; research methodology,

proposal design and process; ethics
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Reading and writing skills for different types of
texts: news, letters, articles and advertising messages;
translation techniques for texts from English into Thai and

vice versa
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Socio-cultural background and identity of multi-
cultural society, Thailand's southern border provinces in
particular, communication and cultural exchange; relation
building and understanding individuals with cultural

diversity; analysis of cultural changes, impacts and

adjustment introduced by mass media
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Comparative mass media systems;
communication technology, forms of mass media
organization in ASEAN; dynamics of historical, political,
economic, socio-cultural systems in ASEAN; relations

between mass media in ASEAN
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(Introduction to Television Program Production)
@Q?{ﬂigﬂflﬂ NSZUIUNIT HALINAUANITHAR
o ¢ & 9 y A M)
iTEJﬂ1iI‘ﬂ§‘VIﬂHL'UfJQﬂullﬂﬂﬁ?ﬂmmgﬁuﬂﬂﬂﬂﬂﬂu fﬂiql"lf
Y Aa o o A A ¥ A A
NADNIANAUINDTDAITNNNY ﬂTii‘]ﬁLﬂﬁ@\iN@Llﬁgﬁ
Ja R4 a
9insaidng Insviend Yszanuazgluunsiens maila
a [ 1 v = a va
MINAALAZAANDIIINT HanMTUTENA ﬂﬁfﬂjﬂﬂ{]llﬁ
A a a o @
‘Vfﬁ}TﬂﬁN“] “hmszmumiwamwmsmqim‘wﬁu
Elements, process and techniques of basic
production of television programs in universal and folk
forms; use of video camera as communicating agent; use of
tools and equipment; types and formats; production and
editing techniques; principles of broadcasting; practice of

different job positions
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Basic principles of creative thinking in
communication; development of innovative and imaginative
concepts; design for outstanding and  unique

communication; practice of creative thinking
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Concepts and process of digital media production;

recording; sound creating and editing; equipment for

recording and editing digital files
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(Management of Media Organization)
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Structure of media organization; policies and
planning; personnel administration; budget management;
managerial accounting for media entrepreneur; production

and distribution management; related laws
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(Social Capital for Business and Community Enterprise)
AWMV LUIAA ANNdIAY YTz uay
Tnseadrvesgunudany Toseiifianinaseszuunu
madean MIvdmssansnunedenuiiogsnauas
Jamnagusu MAMIHA tagmsaiuaieuleny
RNGAGHY
Definition, concepts, significance, types and
structure of social capital; factors affecting social capital
system; management of social capital for business and
community enterprise; consortium for development and

networking
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(Media Design and Production for Public Relations and
Advertising)
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Process of media design and production for public
relations and advertising; use of typography, color, art
composition, and information graphics; psychological
effects on audience; relationship between creativity and
messages; principles of script writing for public relations

and advertising; laws and ethics
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Concepts of audience; analysis of audience as
consumers, producers, un-educated, new media users;
variables in audience analysis; approaches of audience

analysis; relationship between audience, media and context

of media exposure
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Objective  setting;  situation  analysis and
assessment; analysis of products, markets and consumers;
planning and management; selection of media and

activities; performance appraisal



870-320 3(3-0-6)
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(Advanced News Writing and Reporting)
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Prerequisite : 870-205 Introduction to News
Writing and Reporting

Techniques of advanced news reporting; news
gathering; planning; news angle analysis and evaluation;
different forms of news reporting: follow-up; investigative,
interpretative, research-oriented and specific, code of

conduct and ethics

870-321 3(3-0-6)
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(Communication and Politics)
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Concepts of political communication; influence of
politics on mass media; influence of mass media on
attitudes, beliefs and public participation in politics; civil
rights in political communication; political communication

and social change; agenda setting for political interests

870-322 3(1-4-4)
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(Advanced Radio Program Production)
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Prerequisite : 870-211 Introduction to Radio
Program Production

Administration of radio station; production
process; analysis of target groups and markets;
improvement of quality radio programs; program

assessment

870-323 3(3-0-6)
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(English for Science Communication)
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Speaking, listening, reading and writing skills in
science and technology; scientific terminology; translation
principles and techniques for scientific news, articles,

documentaries from English into Thai and vice versa

870-324 3(3-0-6)
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(Customer Relations Management)
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Concepts, principles and significance of customer
relations management; forms of customer relationship
building; customer relations planning and management
process; marketing communication tools for customer
relationship building; customer database development;

evaluation of customer relations operation



870-325 3(1-4-4)
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(Advanced Television Program Production)
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Prerequisite : 870-310 Introduction to Television
Program Production
Administration of television station; production
process; analysis of target groups and markets, in-studio
and on-location production, improvement of quality

television programs; program assessment

870-326 3(3-0-6)
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(International Marketing Communication)
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International marketing analysis; consumer
behaviors; strategic planning for international competition;
factors affecting marketing and international marketing
communication; regulations on trades and international
marketing communication; information and channel;

planning for international marketing communication

870-327 3(3-0-6)
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(Imaginative Media and Entertainment

Communication Studies)
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Concepts, theories, understanding, creation of
imaginative media and entertainment communication in

national and international media; future trends and direction

870-328 3(3-0-6)
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(Health Communication )
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Concepts and theories of health communication;
health situation analysis; planning and design for health
communication process; importance and roles of health

communicator

870-329 3(2-2-5)
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(Production of Radio and Television News Program)
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Planning; process; broadcasting; roles of studio

personnel; program evaluation; code of conduct and ethics

870-400 Taivfunagna (2 )
MPDINGHHITH 3
(English for Fun III)
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Emphasis on speaking and writing skills;
vocabulary, expressions and role playing in working
context: data presentation, opinion expression, interview,
application form filling-out; letter and electronic mail
correspondence

No credits earned, 80% attendance required.

Performance appraisal using S and U

870-401 3(3-0-6)
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(Communication for Community Development)
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Concepts and theories of communication for
development; roles and influences of communication on
development of Thailand’s southern multi-cultural
community; analysis of community structure and issues;
communication process and community alternative

communication aiming to solve community problems

870-402 Taviunagna
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(Internship)
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Professional training in mass media or related
organization for a full semester; internship experience to be
presented in a form approved by course advisors together

with a written report; performance appraisal using G P

and F

870-411 3(1-4-4)
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(Practice of Mass Communication )
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Internal and external organizational

communication skills; practice of mass communication;

production of creative media and activities

870-412 3(1-4-4)
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(Practice of Integrated Marketing Communication)
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Internal and external organizational

communication skills; customer relations management;

practice of integrated

marketing communication;

production of creative media and activities

870-420 3(3-0-6)
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(Mass Media Economics)
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Concepts and theories of economics and political
economy of mass media; influence of economic system and
social context on socio — economic structure of mass media
organizations; impacts on rights and freedom of expression,
production, distribution and consumption of mass media

content



870-421 3(3-0-6)
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(Seminar in Mass Communication)
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Analysis of issues related to mass communication
and social effects; seminar organization; information
presentation for public awareness, support and participation

in social solutions

870-422 3(3-0-6)
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(Media Analysis Techniques)
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Concepts and significance of media analysis;
media analysis using different tools: theories, genres,

contents, media institution, programs and audience

870-423 3(3-0-6)
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(Communication and Public Policy)
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Concepts of public policy; principles of public
policy communication; public policies on development
projects affecting community; analysis and planning for
social change through public communication; social

collaboration with assertive communication
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(Communication for Crisis Management)
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Analysis of crisis situations; communication
planning and implementation for systematic crisis

management in accordance with social contexts

870-425 3(1-4-4)
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(Variety Program Production for Radio and Television)
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Techniques of script writing; production process

of variety radio and television programs

870-426 3(1-4-4)
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(Practice of Newspaper Production)
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Editorial management; news reporting process;

draft preparation; design and layout; sales and promotion

870-427 3(3-0-6)
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(Peace and Conflict Resolution Journalism)
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Concepts of peace and conflict; roles and
significance of news and media in peace building and
conflict resolution; communication planning and production

of news content for peace and conflict resolution

870-428 6(0-36-0)
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(Cooperative Education)
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Working as a temporary employee in mass media
or related organization for a full semester; cooperative
education experience to be presented in a form approved by
course advisors together with a written report; performance
appraisal by an advisor together with a supervisor

designated by organization
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