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(Communication Sciences)
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Concepts of communication and integrated communication;
landscape of communication and new communication
technologies; importance of news and information; types and
forms of communication; creativity in communication related
to economic and social changes; impacts of communication

on individuals and society; integrated communication skills

training
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(Knowledge Management and Critical Thinking Skills)
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Principles, processes and strategies of knowledge
management; knowledge sharing and communities of
practice;  public communication process; principles and
processes of critical thinking; guideline for developing critical

thinking; scientific and social problem solving processes;

tools and technologies for communication and knowledge

management
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(Principles of Communication Arts)
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Concept and types of communication; objectives and
components of communication; factors affecting effective
communication; problems in communication and
strategies for resolving; study in specific issues such as

intercultural communication, gender and conflict
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(Speech Communication)
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Principles, importance, components and types of speech
communication; practice of public speaking in various
forms including narrative speaking, master of ceremonies
and moderating skills, interview, meeting, discussion and
debate; practice of analysis, critique and evaluation of

speech
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(Reasoning and Evidence in Communication)
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Characteristic and components of reasoning, inductive and
deductive reasoning, fallacy; analytic thinking and evaluation;
forms of reasoning in communication and ethics; history of
empirical fact finding and concept of objectivity; journalistic

process in collecting, testing, proving and analysis of

information
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Basic vocabulary, everyday expression on various topics such
as shopping, food, sport and entertainment; reading of short
messages such as signs, announcements, product labels,
advertisements; listening; writing self-introduction and

comments
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(Creative Transmedia Storytelling)
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Definition, concept and importance of storytelling; media
convergence; components, structure and styles of
transmedia  storytelling; story development and
presentation; platform and audience analysis; creation
and application of transmedia storytelling in marketing

communication and digital communication
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(Digital Photography for Communication)
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Basic principles and techniques of photography;
functions of camera and equipments; procedures of
photography;  lighting  techniques; = photography
composition; photo communication on purpose; image

processing and filing in digital format
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(Communication Landscape and Media Convergence)
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Development of information technology; concept,
attributes and related elements of communication in
digital society; attributes of media convergence;
technology and information infrastructure; new media
and effects on society; media ownership and control;
analysis of communication landscape in digital society

and media convergence that is relevant and has effect on

individual, social and culture
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(Communication Ethics)
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Concept, philosophy and paradigm in communication ethics
studies; apply of communication ethics in interpersonal
communication, mass communication and other kinds of
public communication; organization and mechanism related to

communication ethics; ethical control process in Thailand
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(Law of Communication)
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Concept and significance of law on communication;
constitution; criminal law, civil and commercial code related

to communication, and relevant laws
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(Computer Graphics and Design for Communication)
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Basic concept, principles and elements of graphic design in
media; computer software for graphic design; font, color, art

composition and information graphics; layout format and

design; typography and logo design in printed media,

visual media, multimedia and new media
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(Media Sociology)
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Concepts and theories of media sociology; relations
between media and new media and society; mass media
systems and media industries in regional and international
contexts; political-economy of mass media; theory of
media effects on individual and groups; status and roles
of media effected by social values, norms, culture,
politics and social institutions; concept of journalistic
field; production, presentation of meanings challenging in

contemporary social context
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(Introduction to Entrepreneurship)
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Basic principles for entrepreneurial; feature of the
entrepreneurial; role of enterprises, planning, organizing,
staffing, controlling, corporate social responsibility;

concept of ethical entrepreneurship and relevant laws
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(English for Fun II)
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Vocabulary, idiom, slang and conversation in different

situation such as presentation, opinion expression and

interview; reading and writing messages for communication
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(News Writing and Journalistic Writing)
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Concepts, news reporting process; principles of news writing

and journalistic writing such as scoop, interview, feature and

documentary; practice of new writing; journalistic ethics and

laws
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(Principles of Public Relations and Advertising)
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Definition, significance, role and process of advertising and
public relations; target groups; tool selection and writing for

advertising and public relations; laws and ethics in public

relations and advertising
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(Digital Journalism)
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Concepts, principles and history of digital journalism;
communication technology for digital journalism;
application of information; visualization and graphic
design; writing for digital journalism; practice of digital

journalism
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(Digital Media Production)
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Concept of audio-visual technology; process of digital
media production; tools and equipments in digital media
production; content creation, media design; color,
lighting, sound and composition; art and techniques of
audio-visual media presentation; computer programs for
editing sound, video and motion graphics; practice of

digital media production
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(Writing for Marketing Communication)

WANMIS ﬂaﬁ% Lla%‘ﬂﬁzlﬂﬁﬂ"ll’i]\?\i'lul%ﬂu!ﬁﬂﬂ'ﬁ?’fﬂﬁ'ﬁ
nisaaln n1sANY§ian1s@eu s5es550nas
wsnussalunuFeuiensdessnsaaa
Principles, techniques and types of writing for marketing
communication;  writing practice; ethics of writing for

marketing communication
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(Principles of Marketing Communication)
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Concept, principles of marketing communication; situation
analysis;  tools of marketing communication;  strategic
communication and planning; application of media and tools
of marketing communication; characteristics and ethics of

marketing communicators; related professional organizations
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(Presentation Skills)
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Concept, importance and types of presentation; process and
planning of presentation, analysis of target audience; problem
solving skills for presentations; communication tools which
appropriate for the presentation; techniques of new
presentation model; practice presented in the various forms

and situations; evaluation of presentation
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(Principles of Marketing)
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Concept, principle and importance of marketing; marketing

mix; cost and budget managements; accounting and balance

sheet basics; related law and ethics
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(Citizen Journalism and Social Movement)
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Concepts and background of citizen journalism,
importance of citizen journalism in democratic society;
case studies of citizen journalism in various countries’
communications, digital communications technology and
media convergence phenomenon with development of
citizen journalism; role and impact on society of citizen

journalism; ethics and governance
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(Digital Marketing)
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Digital marketing’s concepts; digital marketing mix;
digital marketing strategy and creating brand; digital
technology in marketing; tools and marketing channels;

related laws, ethics and professional ethics
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Theories of persuasive communication; factor influencing in
persuasion; role and influence of communication in formation
and changes of attitude and behavior; psychology of
communication and analysis of target groups; persuasive
communication strategy; analysis and message design for
persuasion; case studies of persuasive communication in

specific situations
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(Performance Communication)
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Concept, types and characteristics of performance
communication; development of acting skills and script
analysis; script writing and performance design; casting;
scenery and properties; stage lighting design; makeup and

costume design; practice of performance communication
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(Aesthetics of Photography)
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Aesthetics; art composition, feeling and mood in art;
photography composition; photography evaluation and

critique; photographic presentation techniques
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(Preparation for Cooperative Education I)
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Concept, importance and forms of cooperative education;
rules and process of cooperative education; preparation
for working such as selection of a suitable workplace,
application letter and résumé writing, job interview
techniques, personality development and effective
communication in Thai and English, basic knowledge and

competency for organization
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(Multicultural Communication)
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Social background, culture and identity in a multicultural
society especially in southern border provinces;
communication and cultural exchange; building of
relationship and understanding among people from
different cultures and societies; analysis of change,

impact and cultural adjustment influenced by media
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Principle concepts and elements of brand communication;
vision, core value, position and image of brand; case study of
modern brand communication; practice of brand

communication; integrated learning with enterprises; related

laws and ethics
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English for Communication Arts
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Patterns, characteristic of English language and technical
terms in a field of communication arts; practice of listening,
intensive reading and writing in operational aspects of

communication
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(Communication Research)
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Concept, principles and approaches of communications
research; research process; research design; methodology;

operation of research; research report writing and

presentation; research ethics
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(Peace and Conflict Resolution Communication)
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Concepts and theories of peace, conflict, peaceful means
and violence; roles and significance of communication in
different levels and types in peace building and conflict
resolution; selective of exposure, produce and
disseminate information for peace; principle, practices

and ethics of journalism in conflict-related situations
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(Management of Media Organization)
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Characteristics of media organization and corporate
communication; roles and social responsibility of media
organization; management and organizational structure of
traditional media and modern media organizations;
policies and planning; human resources management;
financial management and budgeting; manufacturing and
distribution; related laws; short-term training in media

organization
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(Modern Broadcasting Production)
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Principles of broadcasting production; application of
broadcasting tools and equipments; types of broadcasting
programs; video and audio recording techniques; script
writing; announcer and moderator; production techniques and

computer program editing for modern broadcasting
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(Analysis of Consumer Behavior)
HUIAA HATNOHYNINVIAINGIN NS ToAITHAL
a Y a Y a a s
WeanssuAYs Ina UszianveadusIna n1slnsiew

1
=

a a o Eall a a
Wﬂﬁﬂiﬁﬂﬁiﬂiiﬂﬂ ﬂﬁ]‘ﬂﬂuﬁ%ﬁﬂ?uﬂﬁﬂm%ﬁ 9 mﬁamwa
1Y a o A A o Y a a Y a
apAu3 1an nagnimsdeaisny liinanganssudus Inn
A9
NABVINIT
Concepts and theories of communication psychology and
consumer behavior; types of consumer; analysis of consumer
behavior; factors and circumstances influencing consumer,

communication strategy contributing to the desired consumer

behavior
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(Social Entrepreneurship)
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Concept, theories and development of social entrepreneurship;

role and characteristics of social entrepreneur; models of

management and  management  skills;  social
entrepreneurial organizations; feasibility study and social
impact assessment; microfinance; case study of social

entrepreneurship
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(Photojournalism)
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Production of photojournalism; principles of news and
events photography; selection of photos illustrating social
issues; photo captions writing; portrait and interviewing
photography;  photo  essays and documentary
photography; image processing files and portfolio
distribution through mass media and online media; roles,

ethics and related laws
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(Analysis of Current Situation)
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Principle and process of analytical thinking; study
approach of current situations related to political,
economic and social issue in different level of local,
national and international, role of communication
professional in analysis of current situation; principle and

technique of current situation analysis as a role of



communication professional; practice of writing and

presenting situation analysis article
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(Media Production for Marketing Communication)
ATLUIUMTBOALVVLAZHANTBINDNITAOAITNITAAIA
v o 4 a  J af
M3l¥aenus @ eansznovudall uazasaumeaniin

L4 v a a { ' [
MSA319ATIANIND 10 HANWIAINEINTABRT VAT

AnudiEsTnaauAeaieassauaziion nanms
ﬁlﬂu‘ﬂ‘ﬂ ﬂi,]‘l’ilﬂﬂlmgiﬁﬂ‘ﬁiill

Process of media design and production for marketing
communication; use of typography, color, art composition and
information graphics; photography creation; psychological
effects on audience; relations between creativity and

messages; principles of script writing for public relations and

advertising; laws and ethics
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(Planning and Management of Marketing Communication
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Principle of planning and management of marketing
communication; targeting; situation analysis and assessment;
analysis of consumers, products, and markets; strategy
formulation; selection of media and activities; evaluation of
performance action plan; practice of planning, presentation

and evaluation
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(Communication and Politics)
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Concept of political communication; political system and
influence of politics on mass media; influence of mass
media and new media on attitudes, beliefs, social
interaction, and public participation in politics; public
sphere and civil rights in political communication;
political discourse in media; political communication and

social change; agenda setting for public interests
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Social Capital to Business and Community Enterprise
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Concept, types and structure of social capital; factors
influencing the system of social capital; social capital
management for business and community; partnership in

social development and social capital network building

870-323 3(3-0-6)
‘Héfﬂﬂ1ﬁ‘iqllﬂfnﬁllﬁgﬂ]iﬂﬁgﬂﬂﬂﬂ1§€ﬁuﬂ1§a"ﬂﬁ1ﬁ
(Principles of Management and Entrepreneurial
Communication)
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Concepts and principles of management and
entrepreneurial communication; forms and types of
entrepreneurial communication; internal and external

factors  affecting  entrepreneurial communication;



planning; human resource management; procurement and

budget management; evaluation

870-324 3(3-0-6)
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(Customer Relationship Management)

HuIfAf 1agANAIAYVEINITUTHITNUGNAIF NS
sdunumsadeanuduiusiugnal nsaaumuag

o 4

NTZUIUMITVINITNUGNMFUHUS 1AT0allon1sdoais

4 v o Fo
msaa1aioas NANUFNTUTHUgNM g1udeyagnal M3

Usziliunamssuiinaugnmauwus

Concept and importance of customer relationship
management; approaches of customer relationship building;
planning and management process of customer relationship;
marketing communication tools for customer relationship

building; database of customer; evaluation of customer

relationship management
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(Short film and Documentary)
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Forms and structure of short film and documentary; script
writing; photography and camera movement techniques;
filming; editing; technical terms related production; short film

and documentary production

870-326 3(3-0-6)
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(International Marketing Communication)
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Planning of international marketing communication;
study and analysis of needs and culture of consumer;
influencing factors on international marketing and
marketing communication such as economics, politics,
laws and trade agreements; communication technology
and new media in the digital age affecting international

marketing communication

870-327 3(2-2-5)
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(Imaginative Media and Entertainment
Communication Studies)
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Concepts and theories of imaginative media and
entertainment communication; creativity and imagination
in Thai and international media; socio-economic and
cultural factors affecting psychology of audience; trends
of imaginative and entertainment media industry; practice

of imaginative and entertainment media production
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(Health Communication)
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Concepts and theories of health communication; health
situation analysis; influences of belief, culture and
lifestyle on health; importance and role of health
communicator; health communication planning and

practice
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(Modern Broadcasting Administration)
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Structure and characteristics of modern broadcasting
organization; principle of administration; policy and plan;
human resources management; finance and budgets; program
schedule; program production and broadcasting; media roles

and social responsibility; related laws
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(Preparation for Cooperative Education IT)
mswizeuanundeualugiuanuduazinyznainim
1uﬁ1ﬂﬂ1uﬁ}1uﬁlﬂﬂﬁ1ﬁﬁ§ ﬁ]ﬁﬁﬂ?ﬁﬁiﬂlﬂ?ﬂaﬁﬁ1?ﬂw 115 %00]
V]W\iﬂ1§fﬂuﬂﬁula$ﬁﬂﬁu’E]Iﬂi\i\ﬂu NITINYITURNANTT
Uiinau madszdivwamsilginau
Preparation of knowledge and professional skills in
communication; professional ethics; project proposal and

performance report; job performance evaluation
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(Cooperative Education)
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Practice work experience in communication arts, under
supervision of cooperative education advisor, job
supervisor, mentor or employer; job report, project report

and presentation
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(Communication for Social Change)
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Concepts and theories of communication for social
change; relations of communication, social system, social
and mass behaviors; effect of change, roles of
communication and technology for social and cultural
change; concepts of social marketing; project practice

related to communication for social change

870-411 3(3-0-6)
FunMIaoas

Seminar in Communication
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Analysis of issues in mass communication and their
social effects; organizing a seminar and presentation of

information to the public; means of communication to

encourage public participation in social solutions
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(Practice of Digital Journalism)
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Practice of creation and production for digital journalism;

presentation to the public

870-413 3(3-0-6)
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(Seminar in Marketing Communication)
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Analysis of issues in marketing communication, business
community and their social effects; discussion on issues
related to social changes; technology changes forwarding
marketing communication operations; organizing a seminar;

presentation of information to public

870-414 3(1-4-4)
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(Practice of Marketing Communication)
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Practice of marketing communications in various forms

870-420 3(3-0-6)
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(Media and Violence)
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Definition and type of violence; conflict and violence;
relations among violence, media and democratic society;
roles of media in setting and framing public
understanding in terms of violence; media representation
of violence and terrorism; effects of violence portrayed in
media on individual, group and society; violence and
fear; logic and constraints of media in the context of

violence
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(Specialized News Reporting)
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Concept and importance of reporting on specific issues in
media; principles and specific techniques in various
issues; practicing on specific report such as

environmental news, health news, disasters, justice news
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(Innovative Marketing Communication)
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Concept and principles of innovation; innovation process;
strategic and innovation management; innovative
applications in marketing communication approaches
such as products, market, process, strategies and
behavior; evaluation of creativity and innovation in
marketing communication; case studies; creative and

innovative exercises



870-423 3(2-2-5)
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(Investigative Reporting)
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Concepts and practices of investigative reporting;
characteristic of investigative reporter; finding and creative
issues; interview; research for investigative reporting;
resources and information for reporting investigative; practice

of investigative reporting; related law and ethics



